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LEGO Dots sought to make an interactive experience that
would ask audiences to partake in games featuring LEGO
Dots designs.

Participants received samples after completing the games,
leaving with either a customisable bracelet or a photo frame.

The challenge of matching patterns inside the interactive area

engaged the demographic, improving the brand's trust and
awareness within the overarching LEGO franchise.
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¥> RAPPORT'S 2021 HIGHLIGHTS!

As a busy and challenging twelve months drew to a close,
here is a roundup of some of Rapport'’s finest work in 2021
with our best campaigns from around the UK
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